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HearBuy
BOOK
Conference NOW
on the horizon
Yes, get prepared for the 5th
Annual Hearbuy Conference on
the 11th and 12th of September
at the Coventry Hilton.
Over the last 12 months we have
seen a significant number of new
members joining Hearbuy and
would urge them to attend to
realise how Hearbuy and its
members make for a very strong
and close knit community.

We have a full 2 day programme
on offer for you, combined with 2
days of exhibiting.
The evening which is the all
important part will have entertainment
and dancing into the night.
Should you wish to attend, can you
email claire@hearbuy.co.uk or call
01773 533777 at your earliest
convenience.

Last year was by far the biggest
and best we have ever done. As a
result of this and of disappointment
last year, we would urge you to
book as early as possible.

The Independent - HearBuy newsletter is
brought to you by HearBuy Ltd.

HearBuy Ltd
14 Farrington Way
Eastwood, Nottingham
NG16 3BF
T: 01773 533777
F: 01773 719661
E: info@hearbuy.co.uk
W: www.hearbuy.co.uk
Please do not use the
PO Box in future

Get into a
new mindset
Proven sound quality
97% of trial clients expressed satisfaction
with mind440’s sound clarity and natural
sound quality.

More opportunities
You asked for the ultimate RIC hearing
aid package available.

We present passion440
You asked for the premium performance
of mind440 without the extras.

We present mind330

Available now from PC Werth

Wireless Audiometer

OTOPOD FROM PC WERTH

“What a fantastic bit of kit and the best
thing that I have purchased in years”
says Registered Hearing Aid Dispenser,
Phillip Ball.
Phillip recently wrote to us at PC Werth
(and followed it up with a phone call to
make his point) about his new Otopod
wireless audiometer. Rather than corrupt
the original words, Phillip’s letter continues:
“What am I talking about! Well as you know
I have a practice in a private hospital two
days a week a practice that I run one day a
week in local opticians as well as my
domiciliary calls. These days one has to
carry more and more equipment with you.
What with this and the fact that we are all
getting older by the day made me look at a
way of cutting down on volume and weight
of equipment.

Prior to buying the OTOPod I used to carry
all my equipment on a small luggage trolley,
not now; all I require is my computer bag
and my captain’s bag. It is my opinion that
every hearing aid practitioner should
have one.”
OTOPod and Amplitude are now fully
NOAH certified - for more information,
software upgrade, a demonstration or
quote, please call PC Werth Ltd on 020
8772 2700

The audiometer that I was using is about
four years old, fairly heavy and very bulky.
Then Tony Rainer from P C WERTH
demonstrated the “OTOPOD” to me. It is
truly amazing, it fits in the palm of your
hand, carries out all the usual functions of
an audiometer then automatically transfers
the information into Noah. Even more
amazing it fits into my computer bag along
with my computer and Noah Link.
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A new direction
for Amplivox

Amplivox ltd, a British company with over 70 years
proven experience in the design, manufacture,
supply and support of audiological equipment are
pleased to announce that they are now a part of
the William Demant Group of companies with
associates of Oticon and Interacoustics.
The focus for Amplivox is very much to develop
successful business relationships with Audiology
professionals. The Amplivox 240 and 260 portable
diagnostic audiometers remain the instruments of
choice for numerous independent and corporate
Hearing Aid Audiologists where mobility, weight and
specification are key requirements.
The new Amplivox Otowave hand held Tympanometer
is also creating significant interest for hearing aid
retailers due to the fact that it provides fast accurate
middle ear measurements and can link to a small
designated printer, has internal memory and link direct
to the Amplivox NOAH impedance module.
As part of an ongoing commitment to independent
hearing aid audiologists, all Amplivox diagnostic
audiometers and tympanometers are now available
through Oto-tech.com and Hearbuy at
competitive rates.
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Amplivox range of audiometers are
now available through Hearbuy.

Amplivox also produce a
range of Tympanometers along
with a comprehensive range of
accessories to compliment
there superb range of
equipment.
Call Hearbuy on 01773 533777
to enquire about equipment
or prices.

Bookings
being taken

NOW!

TRAINING DAY FOR 22nd July 2009
AGENDA
•

9.30 – 10.00am

– Arrive and registration

•

10.00 – 11.15am

– Practice Management Strategies

•

11.15 – 11.30am

– Tea and Coffee break

•

11.30 – 12.30pm

– Hearing loss Counselling Tools – Managing Customer
Expectations

•

12.30 – 1.30pm

– Lunch

•

1.30 – 2.30pm

– 5 To Thrive – Marketing Plans

•

2.30 – 3.15pm

– Product overview and Hearing Aid Diagnostics

•

3.15 – 3.30pm

– Tea and coffee break

•

3.30 – 4.30pm

– Running a Successful Open House or Workshop/Q & A

•

4.30pm

– Close

(Times are approx)

Bookings will be taken on a first come first served basis. Please book early
to avoid disappointment.
This event will attract 4.5 cpd/baa/bshaa points.
Starkey will be presenting on this occasion at our training facility in
Nottingham.
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BE BY RESOUND

Leuven, Belgium

The Advantage of Remote
Microphone Placement
The aim of the first study, conducted in
Milan, Italy, was to investigate the effect
of microphone placement on directivity. It
measured the gain advantage that
occurs when the microphone is placed in
the concha cymba area, as opposed to a
BTE or completely-in-the-canal (CIC)
microphone position. Additionally,
protection from wind noise by
microphone placement in the concha
cymba area was investigated.
The aim of the second study, conducted
at ExpORL, K.U. Leuven, Belgium, was
to investigate whether or not microphone
placement within the area of the concha
cymba significantly preserves spatial
awareness and localization ability.

Conclusion
The Milan trial proved that wind noise
was significantly reduced and high
frequencies enhanced due to the position
of the microphone being in the
concha cymba.

Milan, Italy

The world’s best sound processing system is the
human ear. However, sophisticated hearing instrument
technologies alter many of these natural sound
processing qualities. But not anymore - be by
ReSound™ hearing instruments introduce an
innovative concept that helps to maintain natural and
directional localization cues by placing the microphone
within the concha cymba area of the pinna.

The Leuven trial established that by
positioning the microphone in the concha
cymba, it was able to take advantage of
natural resonances of the human ear and
allowing natural spectral cues to be
maintained leading to a better
understanding of spacial awareness for a
more natural listening experience.

Review of two External Trials

With be being an open fit device it was
also revealed that frequencies that are
not normally within the reach of
amplification will reach the tympanic
membrane as opposed to occluded
products like CIC’s.

Two separate external trials (Milan & Leuven) have been
conducted that prove that the remote microphone position
of be by Resound has real audiological benefits in the
delivery of natural sound. Not only is be a unique and
stand alone design, it actually works!

8

PVUPG

VTFSTQSFGFSCFCZ3F4PVOE
UPBOZIFBSJOHJOTUSVNFOUUIFZ
IBWFFWFSUSJFECFGPSF
ţA
 ﬁtting solution for everyone/PXXJUI
$VTUPNBOE$VTUPN1PXFSPQUJPOTDBQBCMF
PGżUUJOHPGIFBSJOHMPTTFTBOEKVTU
BCPVUBOZFBS
ţV
 ery low return for credit rate - )BMGUIBU
PGPUIFSQSPEVDUT JOEJDBUJPOTGSPN64BOE
6,NBSLFU
ţO
 ffers you differentiation6OBWBJMBCMF
JOUIF/)4BOEGSPNTFWFSBMNBKPSIJHI
TUSFFUDIBJOT

Custom / Custom Power

'PSNPSFJOGPSNBUJPOBCPVUCFCZ3F4PVOE
QMFBTFDBMM0800 023 2128.
bebyresound.co.uk

Aid Sales

I N D U S T R Y U P D AT E

DHAIS Acquires
Hearsavers

Following on from our article in
the previous Independent showing
the BHAMA figures for 2008.
Here are some figures that show that
there was still a decline in the first
quarter of this year but to a lesser
extent.
More importantly the increase in
NHS aid fitted towards the back end
of 2008 has this year so far seen an
18.6% decline, which when coupled
with the fact that at the end of last
year they had fitted 5.5% more then
2007 gives a grand total of 24.1%
reduction, good news for the
Independent sector.
But not all is rosy in the garden as
the private sector also saw a
decrease in sales by 8.7% which is a
slight increase on the same period in
2008 at 6.8%.

Hearsavers Ltd. which went into administration
earlier this month has been acquired by DHAIS Plc.
Hearsavers based in Southport comprised of 57
hearing aid “pods” installed in Matalan stores across
the country employing 12 full-time and 1 part time
RHAD’s.
Their turnover for the year to the 31st March 2009
totalled £1.5 million but suffered a trading loss of
£500,000.
Steve Wilkinson and Mark Harwood, the two
directors of Hearsavers have been appointed as
directors of Hearing Health and Mobility Ltd. a
subsidiary of DHAIS Plc. with Mark Moss as
chairman.
A leading manufacturer has funded an unsecured
loan of £500,000 to DHAIS to fund the acquisition of
Hearsavers and provide working capital to aid
company growth.

RHAD’s Wanted
Just Ears UK Ltd is a newly formed company run by experienced RHAD's, who have for several years
worked with some of the best known high street names. In December 2008, Just Ears became more
then just a good idea, it became a reality. Having spoken to many of the major companies in the
market place the idea of Just Ears has rapidly taken shape, and is now ready to step up to the next level.
We are now working with some major PLCs to supply their products. Along with this has come work
requiring a network of quality RHADs throughout the country who are able to service the clients of
these companies. Whilst Just Ears will liaise with you to pass on specific details of such clients and take
a small percentage to cover admin costs, the majority of fees will be passed back to the RHADs.
In particular we now have specific products of interest to motor sport and shooting enthusiasts. Some
of these products are not new but they have never really reached their full potential. Having spent
months researching these products we are confident that these are priced at a level that you could sell
them, and still make a realistic profit margin, for very little work, as well as developing a new client to
add to your database. Some of the products are now exclusive to Just Ears in the UK! Top magazines
are trialling these products which in turn will generate more sales. Any sale you help us with, we help
you to earn more money.
Our website is also bringing in enquiries and generating leads outside our own areas which we cover.
Are you interested in such leads, if so, contact us for more information.
In short we have and are going where others have feared to tread. Are you of a like mind?
What are we looking for?
We would like a team of RHAD's nationally who are prepared to work with us. For this we will offer you
the opportunity to use the products. This will mean working hard and working when others have
stopped. For which you will make money.
If you would like more details please email justears@email.com and we will contact you by return.
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BSHAA’s

First
Annual Congress

Dr Michael Nolan with attendee

The girls of Abba Magic

travelled farthest....Professor Bruce
Tempel, from the University School of
Medicine, at Washington, in Seattle.
Roger Lewin presents the opening lecture

400 delegates and exhibitors
gathered at the Harrogate
International Centre, in Yorkshire,
earlier this month for what turned
out to be one of the best.
According to the delegates and
exhibitors, it was a great venue,
there were excellent speakers,
more trade stands, and, as a
departure from the formal Congress
dinner, an informal fancy dress
party with music from the Abba
tribute band Abba Magic.
In his opening address Roger Lewin
outlined the work strands that the
Society was involved in and
explained how delegates and
ultimately members would be
involved and how their views would
be sought. He said in the past it
had been an easy life to sit on the
sidelines and comment.
Speakers included Dr Bernhard
Seeber who explained his work at
the Institute of Hearing Research, in
Nottingham. Di Burton, the
Managing Director of Cicada

Communications, answered the
question “Is there any point to
marketing and public relations?”
Dr Gyl Kasewurm who works in the
small North American town of St
Joseph, in Michigan (Population
10,000) yet her company is one of
the most successful audiology
practices in the United States! In
an amusing talk Gyl explained her
secret: outrageous customer care
in which her client is treated as part
of the family.
Next on the platform was Dr
Laurence McKenna, from the Royal
National Throat, Nose and Ear
Hospital and one of the Country’s
leading experts on tinnitus
management.

Looking into the future was the
theme for two sessions presented by
the hearing aid manufacturers;
Trevor Andrews, MD of Siemens,
Lawrence Werth, of PC Werth and
Widex and Paul Lamb, Technical
Director of Starkey Laboratories
presented the first well received
session, while later it was the turn of
Ben Colman, Sales and Marketing
Director of Oticon Ltd., Trevor
Chapman, National Sales Manager
for Bernafon and Matthias
Wessellkamp, who’d travelled from
Phonak’s headquarters in
Switzerland.
Winding up the proceedings, Society
President Roger Lewin, thanked
everyone – whether an organiser, a
helper, a speaker or a delegate.

Andrea Gregory from the
Advertising Standards Authority
outlined changes that had been
made in the laws which affected
how businesses may advertise.
Saturday morning’s session was
opened by the speaker who had
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Redefining Excellence.
Embracing Perfection.

Our new premium product family introduces breakthrough innovations:
SoundRecover – expands audibility to include the full spectrum of sounds
DuoPhone – a dedicated program optimised for bilateral hearing on the phone
ZoomControl with DirectTouch – ZoomControl now accessible on the instrument
Click’nTalk – the intuitive accessory for a direct mobile phone to instrument link



Offer Exélia Art to your most demanding clients – they will
experience outstanding hearing performance and enjoy the
great design and the easy and intuitive wireless connectivity.
For more information Freephone 0800 980 0747
www.phonak.co.uk

